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interpret the statistical analyses for the researcher. Indeed, the skills and abilities you have gained in this class 
are in demand by both employers and graduate programs; now is a chance to put them to use.

Study 1: “Waiting for Merlot: Anticipatory Consumption of  
Experiential and Material Purchases”
Most of us probably do not like waiting. For example, when I go shopping, I generally like to check out as quickly 
as possible and get on with my day. However, might there be some instances in which waiting can be a pleasant 
experience? This is the notion that Amit Kumar and colleagues (Kumar, Killingsworth, & Gilovich, 2014) tested in 
their research.

Kumar and colleagues (2014) differentiated between experiential purchases and material purchases. An 
experiential purchase is one that is “made with the primary intention of acquiring a life experience: an event or 
series of events that one personally encounters or lives through” (p. 1925). For instance, if I book a trip to Boston 
(my favorite American city), that would be an experiential purchase. I get to explore the city and its historic 
treasures, go to a Red Sox baseball game, and eat at its many wonderful neighborhood restaurants. A material 
purchase is one that is “made with the primary intention of acquiring a material good: a tangible object that is 
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